Tourism Australia works with all levels of

the Australian tourism industry to generate
editorial coverage on Australia throughout the
world’s print, broadcast and online media,

These activities are designed to complement
and add depth to our global marketing
programs by increasing the awareness and
knowledge of Australia through various media
channels. Cur international media relations
programs promote Australia as a destination of
choice to potential international visitors.

With a network of agencies and representatives
around the world, we coordinate two key global
media relations prograrns - the International
Media Relations Program (IMR) and the Visiting
lournalists Program (VIP) - which deliver an
estimated 51 billion worth of publicity to
Australia annually.

- :Interna’uonai Medla Relatlons Program o

: .Through the internatronal Medla Re\atlons (IMR} program

S Toursm Australia keeps the world's media: up-to-date with the 5
~latést deveioprnents in Australlan fourism, ehsurmg pomtrve

i edi torrai coverage is generated in key markets globally

'In combrnatlon wi th regularface to-face br|eﬁngs we produce_

“Tarange of materialg, including newsletters, media releascs,:

“fact sheets'and feature srticles that are regularly dlstnbuted to :

' -"-'_medla representatlves giobaﬂy

= you know?” files: Thiey also wiaint to learn abolit activities and

B products that are dn‘ferent and that stand out from the crowd

" You can assrst us in quenchrngthe medra sthrrstfor few '_ B

[ . stories by forwarding to Tourism Australia your media releases e
..+ and product information and, wherever possible; we will

“endeavour to distribute this to our network ofagenues and

R representatwes worl dwrde

5 'Vlslt:ng Journalrsts Program

“Based on the pnncrpfe thatrournahsts can produce more

- motivating and detailed coverage if they actually expenencea -
oL+ destination or product, the Visiting lournalists Program (VIP).
" has been designed to bring top-tier, accredited internationat:

o Journalrsts to Australra to expenence our lncredrble country
ﬁrst—hand : S s :

e We work closely WJ'th the State and Terntory Tounst Ofﬁces

- {5TO%) 10 coordinate and support visits by almost1; OOO
“accredited pnnt and broadcastjourhahsts and ﬁlm crews RS
"eachyear - i (R e

i

"-Wherever posmble We make every effort to ensure that our: . > S L
B _wmtrng]curnahsts cover Australia: wide destinations, and '_: SIS
- products;Qur focus is'or aFIowmg them to partlcrpate in the S

most compelirng Australian experiences including: our beaches,
cities; butback; nature anid wr]dhfe food and wine, Journeys and-:

- indigehous culture. Further, we try ta ensure that they rieet real-. .j-
Aussies; that they mierse themselves in our Irtestyle and that S

RIS ourcu
“Wealso manage hundreds of enqumes frorn;ournahsts iwho __they revel_m Iture and envrronment

5 -_Wantto kngw riare about cur country. For instance; the rmedid.
" love hearing about the latest trends to include in “top 10'lists
and eagerly seek qulrky and |nterestrngfacts tg inclide in “di

.."_Our gDal ’Eo Benerate pOSItIVe rnedra coverage is fu!ﬁlied- ARI IR
annually by the hiindreds of articles, cornp!ete with stunnmg
photography that are published eachs yearin publications as- B
~diverse as the New York Tires; Yogue and National Geographrc PR
XN '_'.'through ta nrcheJournaIs stich as fishing and golfing: And;
Ui e also bring £0 Australia leading broadeast channelsand
-productron houses who create hours 6f coverage generated
o framlive” rnornrng shows, competitions and reahty Lravel '_ '
% programsthrough ‘Eom depth documentarles S

Often Journallsts erI write aboutthe place Where they have
_"stayed the places where they have dined and the activities .-
Lthat they havé bean involved in as well as summanes of thie 0
e placesthey have sesn, tharehy provrdlng srgnlfcant exposure to '_ =

Austrahan tourism operators o '

R You may be elrglble to part:c:pate in the \/JP2 and beneﬁt from
(- this expasure ’; We normally ask operators to host journalists:
" free of charge or at a specially discounted rate. As the program - ¢
| operates year round, visits may also occur dufing peak season.”

. YTourism Australia cannot guarantee publicity; nor can we guarantoe that we wdl dlstrlbute every reiease or product rnrormatron that we receive, _. L

L 2 Please r_:ontat t Tourisim Australia as well as your State Tourism Office if you wish to be involved inthe VIP.
¥ Touifsm Austrafia cannot guarantee that media will publish arlicles on a particuldr apérator, prodiict of activity..



i Global ubhcrt S ' R
i p y CAnd email your press releases and photographs to:
'm’cernatlonalmedla@tourlsm 3ustraila com :

' Do you N 3 fantasi ic hotel a great restaurant 3 fabufous
»{our oranexciting event? [fyourtounsm product or Ser\nce
:+ delivérs a quality travel expenence we'd fike o Réar from’ you
" a5 we may e able tc ass! styou in pubhcrsrngyour produat

' |nternatrona||y SR R SRR

jWe also encourage you to get in touch with your IocaE 5TO to
let them know about your product as they afsc produce thesr
- own media’ materials and have thelr own |nternatronal medra
' _networks

3 Don t hesrtate to ernal I us copres Ofyour medla re!eases,- atong L
. with your digital images, so wi can dispatch your story to our.
7 inteérnational network ofagenmes and representat!ves“ :
- Alterriatively, you can send us 25 hard copy press kits or-

< brachures which We will then forward free ofcharge (o} our
i globa! PR network % :

VJP partrcrpatron

: ':'[fyou wrsh 16 partiapate in the VJP please iet us know (See

. contact details above); Product selection for jourrialists’ v#srts' Y
.~ however, is determined Jolntly by Toufism Australia and the.
'respec‘clve $TOs. THerefore, we highly recommend that you also

2 cohtact your local §TO'te indicate your interest in joining this.:
o prograrn STO coniact de‘fal!s are an the back ofthrs ﬂyer :

Please forwarc% your hard copy rnaterlal to
- Tourism Australia::
.- International Media Relat ons
o QPO Box 27210 :
" Sydney NSwW 1006,
. Ph:{02)9360 2111 - -

X{FS ﬁgmr‘ w\ax{wiﬁmg your méema{{ond

media fro%a'{e




estivmonials

"fhe visiting Journalist Pragram is fundamental to our business.
:The value of publicity throughout our international markets

is huge, increasing awareness of our product so our sales and
fnarketing activities achieve their aim of generating revenue.

Tourism Australia’s International Media Relations program
4nd team of dedicated media professionals are a tremendous
resource and continue to deliver high quality, respected
journalists to our properties.”

Damien Hanger, Public Relations Manager, Voyages

“We have flewn many visiting journalists and often wonder if
anything has been published. in supporting Tourism Australia's
Visiting lournalist Program our concerns are completely voided
when TA forwards copies of publicity material from key media
around the world highlighting our product.

In addition to the publicity we receive, TA's follow up makes the
VIP invaluable to our organisation.”

Despina Karatzias, Global Ballooning




Con{ac{'_s

Tourism Australia

International Media Relations
GPO Box 2721, Sydlney NSW 1006

Tel: +61 29360 3111

Fax: +61 2 9331 6469

Email: internationaimedia@tourism.australia.com
Web: www.tourism.australia.com

tMedia website: www.media.australia.com

5TO Contacts
Australian Capital Tourism Corporation

5/2 Brindabella Circuit, Brindabella Business Park
Canberra Int! Airport, ACT 2609
Locked Bag 2001, Civic Square, Canberra, ACT 2608

Tel: +61 2 6205 0666

Fax:+61 2 6205 0629

Email: visitcanberra@act.gov.au
Web: wwwitourism.act.gov.au

Tourism Northern Territory

Level 4, Tourlsm House, R
43 Mitchell Street, Darwin NT 0801
GPO Box 1155 Darwin NT 0801

Tel: +61 8 8389 3900

Fax: +61 3889993909 ;
Email: media.tourismnt@nt.gov.au
Web: www.tourismnt.com.au/
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South Australian Tourism Commission

Level 10, 50 Grenfell Street
Adelaide SA 5000,
GPC Box 1972, Adelzide SA 5001,

Tel:  +61 88463 4500

Fax: +61 884634533

Email: satourism@saugov.sa.gov.au
web: www.media.southaustralia.com

Tourism New South Wales

Level 2, 55 Harrington Street, Sydney, NSW 2000
GPO Box 7050, Sydney, NSW 2001

Tel: +6129931 1111

Fax: +61299311516

Email: media@tourism.nsw.gov.au
weh: www.tourism.nsw.gov.au/media

Tourism Queensland

Level 10, 30 Makerston Street,
Brisbane QLD 4000 -
GPO Box 328, Brisbane QLD 400

Tel: 4617 35355400
Fax: +617 35355425
Email: media@tq.com.au
Web:  www.gttc.com.au
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Tourism Tasmania

Level 2, 22 Elizabeth Street, Hobart 7000
PO Box 399, Hobart TAS 7001

Tel: +61 3 6230 8169

Fax: +61 362308366

Email: mediainfo@tourism.tas.gov.au
Web:  www.discovertasmania.com

Tourism Western Australia

&th Floor, 16 Gecrges Terrace,
Perth, WA 6000
GPO Box X2261 Perth WA 6847

Tel: +61 892201700

Fax: +61 892201702

Email: familiarisations@tourism.wa.gov.au
Web: wwwwesternaustralia.com/en/Media

Tourism Victoria

Level 6, 55 Collins Street, Melbourne VIC 3600
GPG Box 2219T, Melhourne VIC 3000

Tel:  +61396539777 .

Fax: +61 396539755

Email: international@tourism.yvic.gov.au
Web: www.yisitvictoria.com.au
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